54 MIDDLE EAST FOOD (MEF)

Word of the Expert

What Will Be On Supermarket
Shelves In Five Years’' Time?

Shifting consumer preferences in the Middle East
call for radical changes in the way regional food
makers develop and market their products, ac-
cording to Xavier Terlet, CEO of the global food
industry consultants, XTC World Innovation.
“Today's consumers are looking at the food
products they buy from a whole new angle,”
Terlet said. “Analyses of consumer food quality
perception many times indicate that health and sensory
considerations have about equal weight. Moreover, con-
venience is a growing trend following the evolution of the
wayy of life.

“The challenge for manufacturers is to stay ahead of
the curve. Technological innovation is important for the
region's food sector in order to face the challenge and
exploit the opportunities it offers by adding value and dif-
ferentiating products.”

Terlet has been named as President of the judging panel
for the SIAL Innovation Award, which will take place in the
Middle East for the first time, in Abu Dhabi, at SIAL Middle
East — the region's professional business platform for the
food, drink and hospitality industry.

Mohamed Jalal Al Reyaysa, Director of Communications
and Community Services, Abu Dhabi Food Control Author-
ity believes the award creates an important showcase for
trends and innovations shaping the future of food produc-
tion and consumption, especially in the Middle East where
obesity rates and diabetes is a concern.

"Consequently, healthier and distinguished products that
promote consumers welfare are expected to gain atfrac-
tion,” Al Reyaysa said. "It is in our best interest o showcase
global food industry trends and innovations that adopt
fresher technologies and practices at SIAL Middle East. Af-
ter all, food safety ranks high within the region’s develop-
ment plans.”

Terlet added: "In Europe or in North America for exam-
ple, fifty per cent of the products sold today in supermar-
kets did not exist five years ago. The industry is constantly
evolving and signals the great importance of strengthen-
ing its innovative potential. Looking at it another way, as
the region boasts a diverse and expanding demographic
profile, 50 per cent of the products that will be sold in five
years time will have to be ‘created’.”

Xavier Terlet
CEO of the global food industry consultants
XTC World Innovation
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If you'd like to have your “Word" listed in this section, please write to : editorial@mefmag.com
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